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Orthe following address: 

International Journal of Social Communication, Faculty of Social Sciences, Abdel Hamid IbnBadis 
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Preamble : 

The latest issue of the International Journal of Social Communication presents a 

diverse collection of scholarly works exploring contemporary media and communication 

phenomena. With contributions from respected academics across Algeria, Bangladesh, 

and the UK, this edition delves into significant topics such as digital media’s influence on 

political discourse, deepfakes awareness, online journalism, and the role of social media 

in shaping youth behavior. 

Highlights include a semiological study of "Stranger Things" and Algerian 

revolutionary cinema, an investigation of African migrant representation in British media, 

and emerging trends like algorithmic journalism and the metaverse. Additionally, the issue 

touches upon critical areas like illegal immigration, mental health, and the ethics of media 

professionals in a rapidly evolving digital landscape. 

This issue promises to offer valuable insights for scholars, practitioners, and students 

interested in media, communication, and the digital transformation of journalism. 

 

 
Pr. Larbi Bouamama 

Editor�in�Chief 
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