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Abstract:

The study aims at presenting an analytical vision about the creative
marketing which provides the economic enterprises with opportunities of
improving and developing their competitive performance and it can also lead
consumer to find the products which satisfy his explicit and implicit needs.
Furthermore, the study explores the possibility of applying this new marketing
concept in the economic enterprises through a field study curried out in
SAIDAL group of drugs production in Algeria.

The results confirmed the relationship between marketing and
sustainability of the competitive advantages by creativity, especially in the
actual competitive environment. Moreover, it has been noticed in the field
study the possibility of applying the creative imitation for developing and
maintaining the cost and quality advantages of the generic drugs in the
circumstances facing the SAIDAL group and the Algerian consumer.
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