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The use of solar cells and their role in the sustainable development of desert and rural areas (a
comparative analytical study
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abstract

Most of the rural and desert areas in the developing world, especially in the Iraqi state, are far from
the state's sight in the availability of energy sources necessary to meet the needs on which
agriculture depends at all levels after the fall of the former regime in 2003, especially traditional
sources of energy (diesel) for dependence in the irrigation process, as they are irregular supplies
and are exposed from time to time to the delay of processing by the Petroleum Products
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Distribution Company,For many reasons related to the steady increase of diesel vehicles and the
processing of private generators as a result of insufficient electrical power supplied to residential
areas and other reasons that make the failure of farmers in the countryside or desert areas to obtain
diesel used in irrigation operations.
Thus, farmers in desert and rural areas have been exposed to high costs in obtaining energy
sources, including diesel, knowing that these areas are the main nerve to equip local markets with
various crops and are an essential and important element in the sustainable development of desert
and rural areas, to achieve stability and economic growth by providing job opportunities,
improving living standards, improving agricultural productivity, and meeting household needs such
as lighting, water heating, heating and others.
And the importance of desert and rural areas with agricultural production as the backbone of
society and the main pillar in achieving sustainable development sought by all countries, including
our country, Irag, as the omens of studies focusing on sustainable development and their link to
renewable energy studies, including solar energy, have begun. It was necessary to find a study
linking the use of solar energy to the sustainable development of agricultural and rural desert areas.
Due to the problems faced by the Iragi farmer in the sustainability of the irrigation process for
agricultural products, and this sustainability
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