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Abstract :

This quantitative research conducted at the University of Algiers]l and 3, focused on selected university
students’ needs and usage of the Internet as well as the gratifications they obtained from it, represented by
the need for religious information, and based on the background of knowledge to study the uses and
gratifications, and what the approach provides, and after the field study . the study concluded after statistical
analysis of the results, through a program Spss, to results that are consistent with the hypotheses of the
approach, and the study found that , the need for religious information is among the motivations for students
to use the Internet and its characterized by density, with differences between users in terms of gender, and
university specialization.
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Ly ay G. Blumler, The Role Of Theory In Uses And Gratifications, Communication Research, 1979, p10.
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Jay G. Blumler, The Role Of Theory In Uses And Gratifications. Op. Cit..
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' E. Katz, Mass Communications Research And The Study Of Popular Culture: An Editorial Note On A
Possible Future For This Journal, Studies In Public Communication, 2, 1959, P2.

*Bensadoun-Medioni, S. Le Modele Des Usages Et Gratifications Applique A Internet Et La Television
Interactive, Cahier De Recherche De Dram, N°-03, 2010, P3.

SE. Katz, J.G Blumle, M. Gurevitch, Uses And Gratifications Research, The Public Opinion Quarterly, Vol:
37, No: 4, 1973-1974, P510.
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! Jay G. Blumler, Op. Cit, p17.
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