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Abstract:
Reputation refers to the trends of the masses towards the values and performance of the institution
social, economic and environmental, based on the images and impressions provided to them about
the institution, the institution's interest in creating a good reputation among its audiences emanates
from the important role played by gaining a good reputation along the lines of easy access to New
markets , so building a good institutional reputation requires the institution to make great efforts and
various methods to enable it, and among the methods that can be effective in building the reputation
of the institution we find the event communication, and the latter is one of the organization's
corporate communication patterns in accordance with a general communication strategy enable it to

achieve its goals such as improving its image, gaining new customers, and building its reputation at
the local or international level, based on a range of internal and external strategies.
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! Antony Babkine, Adrien Rosier: réussir I'organisation d' un événement, Eyrolles, France, 2011, p02.
> Morel Philippe: communication institutionnelle, librairie Vuibert, paris, 2012, p120.
? Thierry libaert, Karine johannes: la communication corporate, Dunod, Paris, 2010,p 104.

* Cristophe Pascal: la communication événementielle, dunod, Paris, 2017, p 22.

> Cristine Marcon: la communication événementielle 2.0, Livre Blanc, Canada, 2016, p 07.
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! Barylsky Pauline et autres: comment réaliser une bonne communication événementielle, IAE de Lille, France, 2011, p
09.
2 Philippe Malaval, Jeaun- marc Décaudin: Pentacom, 2éme édition, Pearson, France,2009,p 217.
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