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Abstract : 
   The aim of this study was to determine the relative importance of the services 

provided by food retail  stores  for customers and segment them on 

this basis. To achieve this objective a questionnaire  was distributed to a 

sample consisting of 50 customers. After collecting and analyzing 

information through   hierarchical cluster analysis and quick cluster analysis 

the study found two segments of  customers : the first segment consists of 

30  customers attache great importance to the services provided by food 

retail  stores. While the second segment consists of 20 customers paying an 

average importance for these services 
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          42   -+ 

          43   -+ 
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           6   -+-+   |     | 

          17   -+ +---+     | 

          16   -+-+         | 

          45   -+ |         | 

          22   -+-+         | 

          49   -+ |         | 

          32   -+-+         | 

          37   -+           +-----------------------------------+ 

           4   -+           |                                   | 

          47   -+           |                                   | 

          19   -+-+         |                                   | 

          21   -+ +-+       |                                   | 

          46   -+-+ |       |                                   | 

          48   -+ | |       |                                   | 

          12   -+ | |       |                                   | 

          33   -+-+ |       |                                   | 

          50   -+   +-------+                                   | 

          31   -+   |                                           | 

          35   -+   |                                           | 

          10   -+---+                                           | 

          18   -+   |                                           | 

          14   -+   |                                           | 

          25   -+   |                                           | 

          41   -+   |                                           | 

          23   -+---+                                           | 

          34   -+                                               | 

           8   -+-+                                             | 

          20   -+ +---+                                         | 



 

 2016جوان  10العدد                                127مجلة الاقتصاد الصناعي                             

           7   -+ |   |                                         | 

          24   -+-+   +-------+                                 | 

          40   -+     |       |                                 | 

          26   ---+   |       |                                 | 

          38   ---+---+       |                                 | 

          27   ---+           |                                 | 

           3   -+             +---------------------------------+ 

          44   -+-+           | 

           5   -+ |           | 

          29   -+ +-------+   | 

          30   -+ |       |   | 

           1   -+-+       |   | 

           9   -+         +---+ 

          11   -+         | 

          28   -+---+     | 

           2   -+   +-----+ 

          13   -+---+ 

          39   -+ 



 

 2016جوان  10العدد                                128مجلة الاقتصاد الصناعي                             



 

 2016جوان  10العدد                                129مجلة الاقتصاد الصناعي                             



 

 2016جوان  10العدد                                130مجلة الاقتصاد الصناعي                             

 

1 -Philip Kotler, Kevin Keller, Bernard Dubois, Delphine Manceau, Marketing 

Management, 12 eme Edition, Pearson Education, Paris,2006 , P.590 
(2) - Joël Jalais, Jaques Orsoni, André Fady, Le marketing de la distribution, Vuibert, 

Paris,1987 , P.360 

                                                           


