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Abstract

This research paper aims to study the
extent to which content marketing
contributes to improving Venus's Brand
Image Perception from Consumer. In
this study, we relied on an independent
variable  represented by content
marketing with its five dimensions of
and a dependent variable represented by
Venus's Image Perception from
Consumer, where the descriptive
analytical approach was used in order to
Understanding the nature of the
relationship between the variables of the
study, where an electronic survey was
designed in a random manner for the
purpose of studying the research
problem, and it was analyzed using the
SPSS program. Through this study, we
reached a number of results, including
the presence significant positive role for
the contribution of content marketing in
enhancing the Venus's Image Perception
from Consumer.

Keywords : Content marketing - Brand
Image Perception - Venus.
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Abstract Keywords :
This research paper aims to study the extent Content marketing ;

to which content marketing contributes to Brand Image Perception ;
improving Venus's Image Perception from Venus.

Consumer. In this study, we relied on an o
independent variable represented by content JEL Classification Codes: M31 ; L19
marketing with its five dimensions and a

dependent variable represented by Venus's

Image Perception from Consumer, where the

descriptive analytical approach was used in

order to Understanding the nature of the

relationship between the variables of the

study, where an electronic survey was

designed in a random manner for the purpose

of studying the research problem, and it was

analyzed using the SPSS program. Through

this study, we reached a number of results,

including the presence of a moral and

positive role for the contribution of content

marketing in enhancing the Venus's Image

Perception from Consumer.
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