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The role of the dimensions of relationship marketing in enhancing customer loyalty -a case
study in "Lajdar” agency for tourism and travel in Tiaret-
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Abstract:

Thestudy aims to measure the level of adoption of the of the dimensions of relationship
marketing in the travel and tourism agency of Ledjdar -Tiaret-. Then evaluate the extent to which
these dimensions contribute to enhancing loyalty among the agency's customers.To realize our
work, we usea questionnaire to collect data, and the Statistical Package for Social Science
(SPSS.V21) to analyzeit.

The studyfinds a good degree of adoption of the four dimensions of relationship marketing
(commitment, Bonding, interaction and satisfaction) in the agency.It also finds a positive and
significant statistical effect of adopting these dimensions in enhancing the loyalty of the agency's
customers.The study recommends improving the dimension of Bonding with customers, and
maintaining the level of services while keeping pace with developments in information and
communication technology.

Keywords:dimensions of relationship marketing;customer loyalty;Lajdar agency.
Jel Classification Codes :M300; M310.
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Correlation Coefficient| 501" 1,000{ ,633"| 572" B

)l’;;l Sig. (2-tailed) 002 , 000| ,000[ 028

s N 35 35 35 35 35

Spearman’s rho Correlation Coefficient| ,602"| 633°| 1000 657°| 575"
;’f“ o Sig (aied) ,000| 000 ‘ 000 000

L Gl s e | T N 35 35 35 35 35
Correlation Coefficient 708" 572" ,657°| 1,000 622"

3:;;' Sig. (2-tailed) o000l ,000] 000 | o000

N 35 35 35 35 35

Correlation Coefficient| ,850°|  3717| 575 | ,622°| 1,000

::‘ Sig. (2-tailed) ooo| 028 000 000 .

N 35 35 35 35 35

**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
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