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strategy as a method of electronic tourism marketing
Case study of tourism agencies in the state of Annaba-

Sl g —as
cherifnour965@gmail.com « -&uui- guts (3 yall dasl>

2023 /01 /17 : yidl feayls 2023 /01/09 :Jgsdd) s ls 2022 /12/31  pedliadiwdl s

yasell |
Aslie 2o Ao L) LSS Aiady a8l e by anll (3 Al yull sd ) aolell Cau Il J ey
Grgud) pgdn (e Bimga Auylas 5,808 @uuds uay cl3g «InboundMarketing »  dgad Ldleaiwly
» el gae dle G Abl i I ey sl 39 A Bag—wdll Cagl sl 9 39 ASIYI Ll
GLA 31T plasials ¢ At ool medl Gle szl @13 3 a=3d9 «InbounMarketing
Gy i Llie Lpuay Lo Lewdl 2SIl o ) Al cals U8y (o Liw 1K 37 e Acislly
pbi ol buag LS agauddl ($ Lhamdl codLadl) ;8285 LeSd Ao Lead | Lploas 339 (3 2ied)|
- Ayl &y 3 «Inbound Marketing » agas sodaty a9l
e lal) ol
Ao Leudl ¥y ¢ g ASIYI (2 Lewd! 31943 INBOUND MARKETING

Abstract:
The main objective of this study is to identify the reality of the digitization of tourism
agencies in the state of Annaba and their use of the “Inbound Marketing” technology. After
presenting a brief theoretical idea about the concept of e-marketing of tourism and the
modern e-marketing method, which was called the term “Inbound Marketing.” To achieve
this, we relied on the analytical descriptive approach using the questionnaire tool distributed

among 37 tourism agencies. We concluded that the agencies in the state of Annaba rely on

marketing thier tourism services, but they are lacking modern methods of marketing. We also
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found a complete absence of the concept and application of “Inbound Marketing” technology
in the study sample.
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e-marketing of tourism, tourism agencies, Inbound Marketing
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