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Abstract:

This study aims to shed light on a topic of the time, especially that the
various Arab countries living extraordinary stages in its history, and young
people is the main actor in these events , beside to the media, which has become
indeed a decisive factor in the fall or existence of many governments, we refer
here by the event to traditional media; newspapers and magazines, radio and
television channels, we also talk about the newest media and social networking
and its role as a main motivating for the angry youth groups in various countries of
the Arab world

Among the resulted points that have been drawn from this study; that
these methods do not deal with all what is happening in Arab countries within
the same treatment, but it bends to the ideology of each media so; most of the
information’s carried by websites remain anonymous and uncertified, so
neutrality and objectivity considered as an ideal subject that impossible to be
applied in this time
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