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Abstract:

The brand is an important element in the enterprise in general and its products in
particular,asitisnecessarytodistinguishtheseproductsandto help the consumer to
choose one specific product not the other. Becauseofthe role played by the brand in
economic growth, multiple forms of abuse were happened, particularly through
tradition, which requires the need tostop this aggression and extend the necessary
legal protection.
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Thepurposeofthispaperistoilluminate aspect of intellectual property elements,
namely trademarks. This paper explainsthe marketing importance of the mark and
its registration requirements, the phenomenon of counterfeiting and imitating trade
marks and their negative effects, as well as discussing their ways of protection.
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