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THIS study highlights the statistical
relationship  between the competitive
advantage dimensions and their influence
on the competition upgrade in the target
market. through the competitive
requirements  various,  which  was
considered as an independent variable
affecting competition, where it contributes
to its activation as a dependent variable. as
well as we analyzed the results of the
questionnaire -77 customers as sample-.
therefore dropping the causal relationship
for the theoritical chapter on the applied
chapter in order to hypothesis test
(correlation, regerssion).
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- DAVID ALLEN AAKER: MANAGING BRAND EQUITY, FREE PRESS, NEW YORK, 1991
- MCCARTHY JEROME: BASIC MARKETING (A MANAGERIAL APPROACH), HOMEWOOD. IL, MOUNT VERNON, NY,
USA, 1964
- TOM PETERS & ROBERT WATERMAN: IN SEARCH OF EXCELLENCE (LESSONS FROM AMERICA'S BEST-RUN
COMPANIES), HARPER & ROW, NEW YORK, USA, 1982
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- SETH GODIN WEBSITE: HTTP://SETHGODIN.COM
- JACKWELCH & SUZY WETLAUFER: WINNING, HARPERCOLLINS PUBLISHERS, LONDON, UK, 2005
- BILL GATES WEBSITE: HTTPS://WWW.GATESNOTES.COM

- WARREN BUFFETT WEBSITE: HTTP://WWW.BERKSHIREHATHAWAY.COM
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