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Abstract :

This paper focuses on the methods and the mechanisms of E-commerce and
E-marketing, and the important role of international electronic companies in this
vital and digital field. The spreaders of the digital economy and the techniques of
information and communication technology are deployed with applications of E-

commerce and E-marketing. Thus, the digital globalization opens the horizon of
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technological development and accelerates the growth of the use of modern
techniques through the innovation of the digital economy in our daily lives. In
addition, the modernization of companies in the field of E-marketing and E-
commerce has a direct impact on the strategic relationship between internet users,
information, technology and business. In this sense, my theoretical study determines
methods and mechanisms of promotion through E-commerce and E-marketing
during the revolution of the digital economy and the technologies of modern and
social communication.

Keywords: The digital economy; the communication technologies; E-marketing;
E-commerce; methods and mechanisms.

JEL Classification: F19; M15; M31; M51; O39

Summary:

Since the early 1990s, information and communication technologies have become a
revolution in modern technology, especially with the emergence of mobile
technologies and internet services. The emergence of these technologies on a global
scale has helped spread the phenomenon of e-commerce and e-marketing among
thousands of people, increasing the percentage of investment in the e-services sector
and increasing profit percentage for merchants via the web. This article focuses
mainly on the methods and mechanisms of electronic marketing and the important
rules of international e-companies in this emerging monetary and digital economy,
as well as on the important rule of information and communication technology. This
depends on the growth of the phenomenon of e-commerce and e-marketing. This
research aims at the scientific definition of the concept of e-commerce and e-
marketing on the international markets. In addition to identifying legal promotions
on the web for products of international companies and focusing on methods and
mechanisms of e-marketing. The methodology of this article is based on three parts;
the first part is the concept of e-commerce, especially with recent developments in
the field of digital globalization and modern communication technologies. The

second part identifies the emergence of e-marketing through the marketing mix in
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the field of business management and its impact on information technology,
communication and the revolution of the digital economy. Finally, the third part of
the internet business promotion process is based primarily on the methods and
mechanisms of modern promotion in world markets. This study also draws on
theoretical, scientific and applied analysis tools according to the theories of Scientifics
and experts in e-marketing and e-commerce and a set of statistics cited by the
organization for Economic Co-operation and Development. In terms of the most
important results of this research, the main aim is to highlight the contribution of
modern communication technologies among millions of people via the internet in
the development of e-commerce marketing system for international e-companies.
As well as to emphasize the role of e-commerce in the growth of the culture of the
digital society, which buys and sells on the largest international sites, so that this trade
has developed through the relationships between companies, consumers and the
government. The statistical results clearly indicate the upward trend of internet use
in commercial and marketing investments for developed countries. One of the most
important recommendations in this area is the strong recruitment of digital
technologies and digital telecommunication to take advantage of the digital space and
the creation of advanced digital projects, particularly in the field of e-commerce and
e-marketing, and the most important is the development of methods and
mechanisms applications for the promotion of international electronic products.
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10,61348| 9,296171| 15,69783| 18,94381| 12,5073| 24,84148| 14,03459| 22,98488

27,17379

1996

19,23341] 10,7935| 18,03033| 18,52495

12,8957| 15,46667

14,1195| 12,0671

13,66055

12,6221| 9,993333| 16,40936| 18,87522| 14,56187| 24,08433| 14,59526| 25,11871

27,78731

1997

20,44956( 11,21908| 17,51579| 19,77524

12,3367| 17,53333)

14,44019| 10,27669

14,80362

12,15022| 10,91463| 17,94364| 20,61516| 14,4778| 25,58622| 16,29766| 23,84561

28,93265

1998

20,23534( 12,61064| 18,7651| 19,48039

13,80964| 18,70018

15,22412| 11,64346

14,16058

11,99231) 12,79183| 18,86765| 24,36388| 14,72177| 27,75985| 16,53643| 25,58335

29,28919

1999

21,51975( 13,54934| 19,90437| 21,62197

14,59312| 19,86494

16,46835| 11,00513

13,86458

13,03914| 15,7968| 19,11492| 23,28518| 14,91094| 28,79766( 17,51743| 27,18326

30,97586

2000

24,0155) 13,37829 20,61107| 19,94718

13,19869| 19,23657

17,32103| 11,04115

14,60102

15,04308| 18,02916| 19,85098| 26,13139| 14,66577| 30,33664| 17,23358| 30,02729

32,60111

2001

22,54178| 13,99849| 20,19332| 19,20074

11,74204| 20,51282

17,51308| 11,17843

13,63651

15,08194| 16,99673| 19,9392| 22,31824| 14,27924| 27,90616( 17,76348| 28,03881

31,15105

2002

19,88743| 14,52103| 19,2329| 22,01632

11,10097| 19,21937

16,64899| 9,275265

12,33842

14,8342| 15,70482| 19,12895| 21,09387| 13,8038| 26,1875 18,88256| 26,46331]

30,33779

2003

19,65725| 13,13209| 18,75371| 22,05129

14,45046| 18,55422

15,06852| 9,103434

11,60413

14,84725| 13,23979| 20,01081) 21,82578| 13,60955| 24,94157| 18,2971| 24,50124

30,5339%4

2004

17,30095| 12,38379| 18,53839| 23,7141

14,44915| 17,63902

14,52497| 8,994478

11,45601

14,63961| 11,91097| 21,28448| 21,65919| 13,31799| 24,76572| 19,0146| 25,00276

29,77203

2005

15,33718| 11,88726| 17,59781( 24,80212

14,98808| 17,45081

14,98392| 7,527052

11,66963

14,30709] 12,23533| 21,99082( 21,6027| 12,7137| 25,07846| 18,35375| 24,60004

27,779

2006

14,63537| 12,10717| 16,81314] 24,50639

15,43311] 17,02811

15,19355| 8,984832

10,90942

13,45308| 12,37351| 22,27951) 22,31121| 12,72055| 24,36486( 17,90816| 24,74603

26,71907

2007

14,21203| 12,28721| 16,65547| 24,57366

14,27948| 16,23711

13,96518)| 8,871742

10,74138

13,39941| 12,14019| 19,54825| 22,41765| 13,13256| 23,03741| 17,73105| 23,7657

26,31124

2008

13,78564 15,86403

12,82297| 16,22285

13, 04645| 7,546465

10,4188

13,5321| 11,71829 22,86724| 13,63852| 21,93484| 17,92638

26,42381

2009

17,47223

14,42818| 16,33962

13, 23498| 11,2979

10,9079

11,35816 21,61938| 13,70693| 24,74626| 18,78993

30,61006

2010

17,01837

15,51983

12,69039| 12,41281

11,02606

10,71603 21,23818| 13,76342 18,50669

32,13784
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