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Abstract :

Study Summary: This article focuses on the exciting and
emerging trend link between digital and artificial
marketing even while proposing techniques for Al
participation in application development. As a true
branch of marketing, digital marketing has succeeded
in creating value for organizations and enhancing
interaction with customers through electronic services.
The emergence of technology has created a new
competitive arena for accelerating digital marketing.
Artificial intelligence has played a vital role with
smarter search engine, smarter ads, improved content
delivery, reliance on robots, continuous learning, etc. In
this study, we have relied on the experience of Amazon
and Alibaba as one of the international companies that
have adopted artificial intelligence to support digital
marketing activity, and this is based on a number of
strategies followed.
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