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Abstract : 

This study aimed to know the effects of electronic marketing on modernizing banking 

services in Algeria, as electronic banking marketing is the artery of economic 

institutions, especially banks, and the technological developments taking place in our 

time have imposed on banks to pay attention to marketing their electronic banking 

services, and their role in electronic marketing to face intense competition And the 

elements of the electronic marketing mix, in order to attract new customers while 

retaining old ones, especially since its cost is low and getting closer to the customer 

to know his needs, and the introduction of technology through the research and 

development function to stay in the banking market, especially as this sector is in 

continuous development, updating and developing electronic banking services and 

introducing Modern technology and e-marketing have enabled employees to obtain 

continuous training on developing a new technology base in media and 

communication. 
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 (Jean-Claud, Andréani, & autres, 

2003, p409 )

(kotler & autre, 2006, 

p679) 
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Kalanam and Melyre

Product (service) online

(J.L'endrevie & D.Lindon, 2000, p668)
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(Electronic pricing):

Comparateur de prix

(Electronic distribution) 
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(Online Promotion)

Google.com, Yahoo.com

Physical Evidence: 

 
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 

People

Service provision processes



 

 214  لصفحة رقم:ا                            2021السنة :  01العدد :  21المجلد :                  مجلة دراسات اقتصادية     

(the quality)

(Lawin, 2003, p377)

 (Courtois, 2000, p139)
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 (shérif & Serhouchi, 1999, p46)
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