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Abstract:

The world today withessed many developments that have grown and accelerated with the tremendous
technological development and globalization, which has led to the creation of increased competition as
the domestic market is no longer attractive for the institutionsto rely on.

It has to go to foreign markets, and this approach requires market knowledge of considerable
efficiency and knowledge of the methods necessary to convince the global consumer.

The aim of this study is to understand the effect of the use of quality philosophy as an entry point to
penetrate the international markets by demonstrating the relationship between quality management and
marketing projects in the international markets, which reached the conclusion that the philosophy of
quality isa prerequisite for working in the international markets.

Keywords: Quality, International Markets, Competition, International Marketing.
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