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Proactive marketing and its role in promoting organizational excellence

An exploratory study of the views of a sample of commercial market owners
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/Abstract

The research aims to release some of the
intellectual and cognitive foundations on the
topic of proactive marketing and to identify the
role that can be played in creating
organizational excellence for companies.

A number of commercial markets were
selected to be the field of research, and the
research sample included 38 owners of these
markets who have experience in the marketing
field. The results of the research indicated To
the existence of a significant correlation
between the dimensions of proactive marketing
and organizational excellence, as the results
showed that proactive marketing can contribute
to enhancing organizational excellence.
Keywords: Proactive Marketing, Proactive
Marketing  Dimensions,  Organizational
Excellence, Components of Organizational
Excellence.
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