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Abstract:  

   This research aims to shed light on the 

latest qualitative approach that was the 

result of technological development and the 

spread of the use of the Internet and social 

networking sites. The term the netnography 

method or the ethnographic web; it has 

recently known wide uses in various 

scientific fields, and the Corona pandemic 

has strengthened its position and proven its 

effectiveness. The research concluded that 

the netnography method, as the latest form 

of development of the ethnographic method, 

can be applied in many social sciences 

subjects because of its advantages and 

characteristics that qualified it to occupy a 

place within the classical research methods. 

          Keywords : ethnographic method, 

nethnography method, virtual communities, 
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