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Abstract Our study aimed at exploring the role of the new social media in 

activating the role of women leading, which in turn leads to economic and social 

empowerment in their society. These electronic media contribute to providing the 

most important communicative function for its innovative institution or its 

entrepreneurial project which is marketed to the various social groups that will 

embrace The creative idea encourages innovation. Our study is a sample of the 

pages that are established by women who practice sewing as a profession and a 

source of livelihood, and those who have sought to develop it to become Smal 

enterprises that are marketing the ready-made garments for use, relying on these 

new technological means to market their products.Our study found that the 

various applications enabled women to gain their status as business leaders and 

economic executives, even though their ideas are beginning, and simply skill and 

character to enjoy and seek a simple individual income to a businesswoman.

Key words: Entrepreneur, Women, Economic Empowerment, Social 

Empowerment, New Media, Tailoring.
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http://download.nos.org/srsec319new/319EL9.pdf  p178;179

http://download.nos.org/srsec319new/319EL9.pdf
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3  Álvaro Cuervo; Domingo Ribeiro y; Salvador Roig ; Entrepreneurship: Concepts, Theory and 

Perspectiv. https://www.uv.es/bcjauveg/docs/LibroCuervoRibeiroRoigIntroduction.pdf p3
4  Stephen J. Skripak ; Entrepreneurship: Starting a Business; Pamplin College of Business and 

Virginia Tech Libraries July 2016; 

https://vtechworks.lib.vt.edu/bitstream/handle/10919/70961/Chapter%206%20Entrepreneurship

%20-%20Starting%20a%20Business.pdf p135

https://www.uv.es/bcjauveg/docs/LibroCuervoRibeiroRoigIntroduction.pdf
https://vtechworks.lib.vt.edu/bitstream/handle/10919/70961/Chapter%206%20Entrepreneurship%20-%20Starting%20a%20Business.pdf
https://vtechworks.lib.vt.edu/bitstream/handle/10919/70961/Chapter%206%20Entrepreneurship%20-%20Starting%20a%20Business.pdf
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16 Maurice Odine; Role of Social Media in the Empowerment of Arab Women; Global Media Journal 

Spring 2013 

  http://www.globalmediajournal.com/open-access/role-of-social-media-in-the-empowerment-of-

arab-women.pdfp5

http://www.globalmediajournal.com/open-access/role-of-social-media-in-the-empowerment-of-arab-women.pdf
http://www.globalmediajournal.com/open-access/role-of-social-media-in-the-empowerment-of-arab-women.pdf
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