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Abstract:

At a time when Digital Marketing has spread, it has become necessary for companies to
have an electronic presence on Search Engine, to enhance this visibility and ensure the activation
of their product and service offers on Search Engine, funded advertising campaigns have
appeared on search engines in order to reach targeted and potential customers.

This study aims to know how to manage Advertising campaigns funded on Search Engine
using digital marketing software, it touched on the concept of search engine marketing, Ads
sponsored by search engine and the most important digital marketing software, on analytical
study of the Google Ads program was conducted and the stady confirmed the importance of
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campaigns on search engine more efficiently in addition to the role of this type of advertising in
reaching more customers and achieving.

Keywords: Search Engine Marketing; Paid Advertising;Digital Marketing Software; Google
Ads.
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