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Abstract:

The present paper is aimed at examining the essential stakes imposed by the
online surveys on the methodological and procedural system of social sciences
in their attempt to approach the Cyberspace empirically and theoritically and to
study the anthropological and social dynamics within it. The study focused at
first on the process of conducting online surveys and the methodological

features which are distinguished from those of traditional surveys. The study
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also deals with the process through which the online surveys approapriate its
methodological appratus to approach the network of networks and the most
important advantages and advantages of online surveys that the researcher
should be aware of.The study dealt also with the specificity of the sampling
techniques within cyberspace, as well as the procedural dynamics of the virtual
surveys. The final part of the study examined the significant ethical stakes
imposed on researchers by the process of conducting online surveys.
Keywords: Online Surveys, Social Sciences, Cyberspace, Methodology,
Procedural Dynamics, Ethical Stakes.
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Table 1.1 Comparison of Survey Methods

Survey Type Advantages Disadvantages

Mail e Low cost ¢ Low response rate
¢ Wide geographic reach o Lengthy response period
¢ No interviewer bias ¢ Contingency questions not effective
¢ Anonymity allows sensitive e Don’t know who is responding to

questions the survey
Telephone Limited coverage bias Confusion with sales calls

(]

o Speedy responses

e Can ask complex questions

¢ Wide geographic reach

Face-to-face o Good response rates
interview o Can ask complex questions

e Long interviews tolerated

e Low cost

o Fast

o Efficient

¢ Contingency questions
effective

¢ Direct data entry

¢ Wide geographic reach

Online

Intrusive
Call screening
No visual support

Limited geographic reach
Time-consuming

Expensive

Interviewer bias

Sensitive topics difficult to explore

Coverage bias

e Reliance on software

¢ Don’t know who is responding to
the survey
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Communications
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ActionPoll Open Source http://sourceforge.net/projects/action
Technology
Group
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AppForce.net
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CheckMarket
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Amae Software
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Feedback
MarketProven
Eastisoft
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Senecio Software
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www.applynet.net
http://ask4more.biz
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www.ballotbin.com

www.beelinersurveys.com

www.pulsetrain.com/solutions
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