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Abstract:  

The world today is experiencing a profound transformation in its various fields. Among these 
transformations is the increase in the rate of demands for goods and services, which automatically led to a 
real change in the patterns of commercial practices. One of the results of this was the deepening of the legal 
position between two actors in economic life, namely the professional, i.e. the economically strong person, 
and the consumer, who is described as the weak party in the contractual relationship and who has the right 
to compensation in the event that the producer breaches his obligations. The French judiciary also added A 
new facet of consumer protection, making the producer and seller obligated to provide the consumer with 
the necessary data on how to use the commodity and avoid its risks, which is termed "the obligation to 
inform" and adopted by the Algerian legislator in the Consumer Protection and Fraud Suppression Law. 
Keywords: consumer, products, professional, fraud, goods. 
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