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Summary:.

Research aims to study and analyze the importance of the physical evidence element and
its effectiveness inimprovingtheimageof theservice organization in the service of
a telephone mobile in Algeria market, because the image of the organization
among the strategic objectives pursued by each service organization and
therefore considering that the physical  evidencenecessary for any  servic  organization
for them element The service manual isdesigned to ensurethat the customer is able to
evaluate the service and compare it with the available alternatives. The physical guide also
aims at making the service more tangible. The service organization also aims to achieve
agood locationin the customer's mind in order to reach his satisfaction Then gain
loyalty, and we are trying through our study to clarify the extent of the impact of the physical
evidence of the Algerian consumer behavior through a questionnaire sent to 1015 consumers
included 20 states across the country.

Keywords: physical evidence, image of Company, customer satisfaction, service.
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