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Abstract:

In light of the rapid deterioration of environmental conditions because of industrial
pollutants, the subject of environment has become one between the priorities that should have
attention. And as a result of pressures imposed by the parties calling for preservation of the

environment, attention to the environmental dimension at economic ingtitutions has begun, and
that in order to ensure its stability and growth within a strong competitive environment.

In this context, enterprises sought to follow a new method in order to cope with
environmental orientation. Green marketing appeared as an alternative to enterprises, which
guarantee the development of methods that seek to preserve the environment and continuation
of the enterprise in the market and to achieve profits, without depletion of natural resources,
therefore contributing significantly to the achievement of sustainable devel opment.

Key words. Green marketing, Preservation of the environment, Sustainabl e devel opment.
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Source: Gabriel Salerno, Dominique Bourg, Les scénarios de la durabilité, Bookboon edition,
England, 2015, p 101.
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Source: Mary Wanjiru Kinoti, green marketing intervention strategies and sustainable development:
A conceptual paper, International journal of business and socia science, volume 2, N°23, December
2011, university of Neirobi, Kenya, p 271.
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