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Abstract 
 
Artificial Intelligence (AI) has been a game-changer in the world and in all fields : Economic, 

political, social and Even media; Where he started playing many roles in the media applications 

around us and soon it will be an essential part of our From our media community ; particularly as it 

had become gradually more prevalent in mass media and news agency Various media (Tv, radio, 

press…) and the ability to augmenting the efficiency of the news-making processes, This growing 

tendency has prompted intense debate about the negative impact on media, particularly on quality of 

media and ethical principles and values. 

This study investigate aimed to implications and impact of artificial intelligence in media; 

through a focus on AI technologies and its ability to have the potential to enhance the creation of 
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media content : Algorithms ; NLG ; NLP ; DLT ; Ensemble Learning… It also aimed to The effects of 

AI on the media values field & how to Confronting the risks of artificial intelligence in media. 

Keywords: AI ; Media ; NLG ; NLP ; DLT. 
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 إدخال البيانات
الشجرة الدلالية 
 للخوارزميات

نص جاهز 
 للنشر
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 .أو استخراج البيانات/مصادر محددة مسبقا و جمع البيانات

 .اليانات التاريخية والجديدة والبيانات المرتبطة بالسياق

تحديد الاحداث 
 المثيرة للإهتمام

 .التحليل الإحصائي للقيم المتطرفة والاتجاهات والارتباطات

 .قواعد محددة مسبقا لكل موضوع

تحديد الاولويات 
انطلاقا من 

 الرؤى

 .الاهمية الإخبارية

 (النتيجة اهم من الإصابات: على سبيل المثال)القواعد المحددة مسبقا 

 (بنية القصة)مواصفات القصة وهيكل القصة  توليد السرد

 دليل الأسلوب الرسمي للناشر

نشر القصة 
 (الخبر)

 من خلال نظام إدارة المحتوى الخاص بالناشر

 ينشر تلقائيا أو بعد المراجعة التحريرية



 .الذكاء الاصطناعي في الإعلام: مفهىم جذيذ في صناعت الأخبار ومخاطز جذيذة

 102 

á

- 

- 



 كامل نجيب

 
103 

 

 

 

- 

- 

- 

 

 



 .الذكاء الاصطناعي في الإعلام: مفهىم جذيذ في صناعت الأخبار ومخاطز جذيذة

 104 

 

- 

- 

- 



 كامل نجيب

 
105 

 :الأجنبيتالمزاجع باللغت 
 Abhijit, M., Anirban, L., Karthik, S., Parag, J., & Saravanan, K. (2019). Storytelling 

from Structured Data and Knowledge Graphs An NLG Perspective. Dans A. f. 

Linguistics (Éd.), Proceedings of the 57th Annual Meeting of the Association for 

Computational Linguistics: Tutorial Abstracts (pp. 43-48). Florence, Italy: IBM 

Research. 

 Bhuman , V. (2022). Ethical Implications of Generative AI in Art and the Media. 

International Journal for Multidisciplinary Research, 4(4), 1-11. 

 Chan-Olmsted, S. (2019). A review of artificial intelligence adoptions in the media 

industry. International Journal on Media Management, 21(3-4), 193-215. 

 Christopher, D. (2023). Here’s How Automation Drives Growth for Media and 

Entertainment Companies. (t. 3. blog, Éditeur) Consulté le 12 26, 2023, sur 

Salesforce: https://www.salesforce.com/blog/automation-in-media-and-entertainment/ 

 Danielle, C. (2024). AI in Media Industry: Artificial Intelligence and Latest 

Technology. Consulté le 2 4, 2024, sur verbit: https://verbit.ai/ai-in-media-industry-

latest-technology/ 

 Devanshu, K., Alimul, H., Khushboo, M., Farheen, I., Binay, K. M., & Sultan, A. 

(2023). Exploring the Transformative Role of Artificial Intelligence and Metaverse in 

Education: A Comprehensive Review. (G. A. Javier, Éd.) Metaverse Basic and 

Applied Research, 1-12. 



 .الذكاء الاصطناعي في الإعلام: مفهىم جذيذ في صناعت الأخبار ومخاطز جذيذة

 106 

 Ekaterina , P. (2018). Automation of news production in Norway: Augmenting 

newsroom with artificial intelligence. Master’s Thesis in Nordic Media, Department of 

Media & Communication/ Faculty of Humanities, Oslo: UNIVERSITY OF OSLO. 1-

102 

 Graefe, A. (2016). Guide to automated journalism. Guide to automated journalism, 1-

62. Columbia Journalism School, Columbia: Tow Center for Digital Journalism.1-62 

 KATARZYNA , O. (2023). What is the relationship between AI search and natural 

language generation (NLG)? Consulté le 02 15, 2024, sur ISP.PAGE: 

https://isp.page/news/what-is-the-relationship-between-ai-search-and-natural-

language-generation-nlg/ 

 Komatsu, T., Gutierrez Lopez, M., Makri, S., Porlezza, C., Cooper, G., MacFarlane, 

A., & Missaoui, S. (2020). Investigating journalistic values to inform AI technology 

design. Proceedings of the 11th Nordic Conference on Human-Computer Interaction: 

Shaping Experiences, Shaping Society.11, New York, USA: City, University of 

London Institutional Repository. 1-13 

 Konstantin Nicholas , D., & Katharina , H. (2016). Ethical Challenges of Algorithmic 

Journalism. Digital Journalism, 5(4), 404-419.  

 Maialen, B. O., & Antonio, S. C. (2023). Application of Artificial Intelligence 

Techniques to Detect Fake News: A Review. electronics, 12(24), 1-12. 

 Matthew, G. (2018). Media and artificial intelligence. Consulté le 2 8, 2024, sur 

http://web.stanford.edu/~gentzkow/research/ai_and_media.pdf 

 Nikolaos, P. (2023). The infuence of sociodemographic factors on students’ attitudes 

toward AI-generated video content creation. Smart Learning Environments, 10(57), 

10-57. 

 Noain Sánchez, A. (2022). Addressing the Impact of Artificial Intelligence on 

Journalism: the perception of experts, journalists and academics. Communication & 

Society, 35(3), 105-121. 

 team, A. (2023). The role of AI in content recommendation systems. (A. team, Éditeur) 

Consulté le 2 11, 2024, sur aicontentfy: https://aicontentfy.com/en/blog/role-of-ai-in-

content-recommendation-systems 

 Thomas, H. C., Charles, E. L., Ronald, L. R., & Clifford, S. (2022). Introduction to 

Algorithms (éd. 4). London, Cambridge, Massachusetts Institute of Technology, 

England: Massachusetts: The MIT Press. 

 Wagner, M. (2022). submitted in partial fulfillment of the requirements for the degree 

of Diplom-Ingenieur. Automated Journalism: The effects of automated news 

generation on news agencies, Vienna, Faculty of Informatics, Technische Universität 

Wien: Technische Universität Wien.1-125. 

 


