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Abstract:
Every year, the number of web sites created and the e-commerce sales increase considerably. In addition,

consumer internet usage also evolved, therefore, a deeper understanding of consumer navigation behavior has
become critical for both researchers and practitioners. The aim of this research is to study how the interactivity of
web sites affects the attitude toward internet advertising.

Testing this study using a sample of 132 people. The results showed that interactivity of the web site has
an influence on consumer attitudes toward internet advertising.

Keywords: internet; interactivity; communication; advertising; attitude.
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