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Abstract:

The tourism sector is witnessing intense competition
developments, especially with the recent technological
revolution, where customers search for and book travel services
via the Internet, which prompts tourism companies to
permanently develop their services in line with customers'
needs. By applying the concepts of Goffman’s dramaturgy and
impression management on smartphone applications, we seek
through this study to reveal the methods of impression
management about various tourism services through smartphone
applications.

A case study of the TripAdvisor application; Which is
considered one of the most prominent sites that millions of
tourists rely on for their tourist destinations. With the aim of
identifying recent trends in impression management; the
importance of this study is demonstrated by highlighting the
typographical elements in the TripAdvisor application that will
manage the impression of customers, help them make decisions,
and accompany them during their tours.

Keywords: Impression management, tourism, smartphones’
applications, TripAdvisor, dramaturgy
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< Holiday Inn London - 0

Oxford Circus, an IHG hotel

Reviews

3.5
L1 Dlel

1,420 reviews

- 89
G 523
G 4103
- 179

- 26

Excellent
Very good
Average
Poor

Terrible

== Filters

Popular mentions

oxford street great location bond st

Q, Search reviews and tips

0O Q N 174

Explore Search Plan Review

19:27 © W @ ll = GD

< Holiday Inn London - &
Oxford Circus, an IHG hotel

johnpazza
S Liverpool, UK
75 contributions
@ OOOO
Stay somewere else unless you want to be
disappointed......
Sep 2021 - Couples
This hotel is very dated.
To say i paid £210 for a 1 night stay and the
room is something i would expect in Syria....

Read more -~

Written September 26, 2021

= B

KJAFraser

Owner at Holiday Inn London - Oxford Circu.

Dear Mr Pazza Thank you for your review.
| was extremely disappointed to read that
you did not enjoy your stay and | sincerely ...

Read more v

Written September 27, 2021

Sarah Corinne
y Woodinville, WA
12 contributions

(L L 1 [ &

Great location, good stay

(=] Q % 74

Explore Search Plan Roview
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