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Network marketing between effectiveness and fraud
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Abstract:

This study aimed to define and identify network marketing and remove some ambiguity
upon this subject by exposing its general concepts, and by taking the forever living
products company as a case study, since it is considered an the leading company on this
field in the Algerian market. Both survey and interview was used in this study as data
collecting tools. Results showed that the network marketing was applied by its
theoretical rules by the previous company, and most of it’s employees think that
network marketing is more effective than the traditional one.
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Source : John M. Taylor, MLM definitions and legitimacy: What MLM is and
is not, McGregor law review, Vol.39, N°1, 2011, p.1-49.
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Source : Rezvani, R., Ghahramani, S., & Haddadi, S. 2017), Network Marketing
Strategies in Sale and Marketing Products Based on Advanced Technology in

Microentreprises, lnternational Journal of Trade, Economics and Finance, 08 01y, 1-37.
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Source : Rezvani, R., Ghahramani, S., & Haddadi, S. (2017, Network Marketing
Strategies in Sale and Marketing Products Based on Advanced Technology in

Microentreprises, /nternational Journal of Trade, Economics and Finance, 08 01y, 1-37.
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