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Relationship marketing as an indicator for the modern marketing concept: its requirements
and the importance of its application
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Abstract:

Relationship Marketing is one of the key indicators of the modern concept of
marketing, The way organizations interact with their clients has changed from a transaction
point of view that focuses on acquiring new customers to a customer-centered relationship
that is a sophisticated marketing model that seeks to think in terms of engagement with clients
in a long run.

Firms that adopt relationship marketing are able to achieve a strong competitive edge
to ensure their survival in a highly competitive market by creating and building a two-way
communication process between the organization and its customers that contributes to
confidence, commitment and sharing of information, as well as the development of future
relationships and customer satisfaction .

Key words: relationship marketing, modern marketing concept, commitment, trust, customer
satisfaction.
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