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Abstract :

Digital transformation has not become an option, but rather an
urgent necessity for economic institutions. Accordingly, the success
of the latter is related to its ability to keep pace with technology
and employ digital technologies in its activities, especially
marketing, and invent new ways to present its products and
services. The study concluded with a statement of the importance
of digital marketing techniques and tools, mobile marketing and
content marketing. The study also showed the necessity of these
techniques in communicating with customers and interacting with
them, improving the image of the institution and the brand, and
staying in the market in an advanced technological environment.

Keywords : Digital marketing, Digital marketing mix, Mobile
Marketing, Digital marketing tools and techniques.
JEL Classification Codes: 032, D31
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