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Abstract:  
Sports marketing, which has made a quantum 
leap at the level of sports, administrative and 
economic in European countries, and this is 
what we see in the sports sectors in the Arab 
countries, which made a big difference between 
them and other countries because they 
introduced the scientific and academic side in 
the process of management, planning and 
management with the aim of improving service 
and quality and for this we notice the impressive 
results At the level of sports revenues, and 
therefore we understand that the scientific, 
academic and even technological side has 
become very important in the sports process, 
and from it we had to raise the following issues. 
Has sports marketing become an important 
necessity in the sports process?. 
Keywords: Sports, marketing, economical. 
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