415 403 s o (2023) 01 ;3401 | 07 kst sl L il

el bLEA A3y e covid-19 dowall de31 S
The impact of the covid-19 crisis on the digitization of tourism sector
(A1) sk Cread s ol o sall slas¥l 3 ol S O J) b o Oy

benabderrahmanenarimane@gmail.com
2023/03/31 : 21 st 2022/12/30 :J,d) pos 2022/05/05 szl

N e ¢ ) Dbladl a3y Jo covid-19 el 21 T anh i fasdd Gug
JE @ oA ol 2 s s gl sl e Ll DLl e by SR T 2
e ol bladl anly o (plldll Bad) mped g A Slard oS JlenzaY 2a3Y1 0
@ 29 BVely Sl Jlmy oeall ) Sl ) Blial Bgees 18 Sbiseo Lol G5t
G Bad)) el 5 3 Jmd 9,0 L) Sl gl e 20V oz s W LT (o
o UL b blad 2y e 1S sleaxs VU Ll Blad) 33 s3le] Labas ez
Sl o L) Ll Bead )l Bhee ar g ST (bl B2 (e nd) Bhee 1id e Ll
com2gl 5 aSihe B 5 (Blrlasl 1 pgme Jolid) Gud BaLj 5 U Sl BaLS
Facebook (! YouTube miys e 2ilzill sl folydl oASsd Jladll o) Liayf st
5 S [SKie Gnkeatll S Gl s sised @ TIKTOK s Snapchat 4 Instagram s
RCRTON
COVIA-19 Ly S amilr (il chiady bl el 2dmladll LIS
L83:JEL wlivws

Abstract:

Covid-19 has a significant impact on tourism activity at the
international level, and in order to restore tourism activity, the crisis

imposed on tourism institutions the need for digital transformation and the
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promotion of digitization, and the results showed that the digitization
process faces many challenges such as increasing customer expectations,
the results also showed, that social networks Various from YouTube to
Facebook, Instagram, Snapchat and TikTok are instrumental in marketing
and attracting highly connected customers online, as they are real tools for
working in the tourism field.
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