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Abstract:

In order to take necessary decisions for organizations, it has become necessary to
formulate the strategy and to take care of customer. This study aimed to highlight the
importance of the relationship with customers in supporting organization’s strategies.
And it started from the problematic: “what is the importance of the relationship with
customers in supporting Qoredoo’s strategies?” And it relied on the hypothesis:
“Ooredoo applies customer relations to support its strategy”. As well it used descriptive
method using an interview. Therefore, this study proved the hypothesis and it found that
customers’ relationships have great importance in supporting organization’s strategies.
Keywords: Customer, Organization, Relation, Strategy.
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