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Abstract:

The study aimed to clarify the two most important models in entrepreneurial
research, namely the entrepreneurial event model, which defined many modifications
starting from Shapiro's research, as well as Shapero's research with Sokol, to the work of
Krueger, and how they employ negative and positive displacement and Perceived
Desirability and Perceived Feasibility. On the other hand, we find a competing model for
it, which is the theory of planned behavior that relied on Ajzen's research, which
employed attitudes and subjective norms, and perceived behavioral control in predicting
entrepreneurial behavior through intention. We also tried to clarify the most important
differences and complementarity between the two models.
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