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What right of the media and the right to reversal to protect the 

consumer in light of the digital environment!? 
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Abstract: 

 The right to information and the right to reversal are among the most important legal 

mechanisms decided by the legislator in order to ensure the required protection for the 

electronically contracted consumer, provided that they have not achieved their goal due to 

their incompatibility with the privacy of the digital environment  . 
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 In this regard, this study aims to analyze the texts organized by these mechanisms to find out 

the legal problems they present in light of electronic dealing, which put the law in front of 

many challenges that forced it to develop new rules to confront these problems. 

Keywords: The right to information؛ the right to justice؛ the electronic consumer ؛e-

commerce؛ the digital environment. 
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