
 

137 

 

 ة للمؤسسات يأثر الالتزام بالمسؤولية الاجتماعية على القدرة التنافس

-  الأغواط CALGAZدراسة حالة  -

The impact of commitment to social responsibility on the competitiveness of 

enterprises  

Case study of CALGAZ LAGHOUAT 
 



 

 

JEL  :M14   ؛L29

Abstract: 

  The purpose of this study was to determine the impact of social responsibility 

commitment in its social and environmental dimensions on the competitiveness of CALGAZ 

LAGHOUAT. The study was divided into two parts: a theoretical part in which we attempted to 

familiarize ourselves with all aspects of the subject under study. And an applied part in which we used 

the survey method by designing a questionnaire that was distributed to all employees of the institution. 

And using the SPSS 26 program to process and analyze the results obtained. 

   The study concluded that commitment to social responsibility has an effect on 

competitiveness through the social dimension. But not the environmental dimension.  
  Keywords: The Social Responsibility, Competitiveness, Company CALGAZ LAGHOUAT ,  

JEL Classification Codes :M14 ;L29 
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Statistiques de fiabilité 

Alpha de 

Cronbach 

Nombre 

d'éléments 

,937 24 

 

Correlations 

 الاجتماعية المسؤولية البيئي الاجتماعي 

 **Pearson Correlation 1 ,854** ,972 الاجتماعي

Sig. (2-tailed)  ,002 ,000 

N 10 10 10 

 **Pearson Correlation ,854** 1 ,952 البيئي

Sig. (2-tailed) ,002  ,000 

N 10 10 10 

 Pearson Correlation ,972** ,952** 1 الاجتماعية المسؤولية

Sig. (2-tailed) ,000 ,000  

N 10 10 10 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlations 

 التنافسية القدرة التمايز  الأقل  التكلفة 

 **Pearson Correlation 1 ,779** ,947 الأقل  التكلفة

Sig. (2-tailed)  ,008 ,000 

N 10 10 10 

 **Pearson Correlation ,779** 1 ,939 التمايز 

Sig. (2-tailed) ,008  ,000 

N 10 10 10 

 Pearson Correlation ,947** ,939** 1 التنافسية القدرة

Sig. (2-tailed) ,000 ,000  

N 10 10 10 
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**. Correlation is significant at the 0.01 level (2-tailed). 

 

Statistiques 

 9ع 8ع 7ع 6ع 5ع 4ع 3ع 2ع 1ع 

N Valide 32 32 32 32 32 32 32 32 32 

Manquant 0 0 0 0 0 0 0 0 0 

Moyenne 3,7500 3,6875 3,9063 3,2813 3,6563 3,9688 3,7188 3,9063 4,0313 

Ecart type 1,01600 1,17604 ,92838 1,22433 1,15310 ,86077 1,05446 ,92838 ,86077 

 

Statistiques 

 16ع 15ع 14ع 13ع 12ع 11ع 10ع 

N Valide 32 32 32 32 32 32 32 

Manquant 0 0 0 0 0 0 0 

Moyenne 3,8438 3,7188 3,7500 3,7813 3,6875 3,6563 3,8438 

Ecart type ,98732 1,11397 1,04727 ,90641 1,02980 1,15310 ,95409 

 

 

Statistiques descriptives 

 N Moyenne Ecart type 

 92838, 3,9063 32 17ع

 1,03954 3,8750 32 18ع

 1,02980 3,8125 32 19ع

 1,05063 3,8437 32 20ع

N valide (liste) 32   

 

Statistiques descriptives 

 N Moyenne Ecart type 

 96512, 3,8125 32 21ع

 1,15310 3,6563 32 22ع

 93109, 3,8125 32 23ع

 1,01600 3,7500 32 24ع

N valide (liste) 32   

 

Coefficientsa 

Modèle 

Coefficients non 

standardisés 

Coefficients 

standardisés 

T Sig. 

Corrélations 

B 

Erreur 

standard Bêta 

Corrélatio

n simple Partielle Partielle 

1 (Constante) 14,797 5,814  2,545 ,017    

 371, 388, 469, 031, 2,266 442, 185, 420, الاجتماعي

 041, 046, 289, 805, 249, 049, 219, 055, البيئي

a. Variable dépendante : التنافسية  القدرة 


