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Abstract 
 Modern societies define several changes that have affected building. The manifestations of 

change in the family are reflected in the social roles, social relations, and especially the change 
in power. Power is an important requirement for every social organization. It is the right to 
exercise social control. And the family is similar to that of groups in which power takes several 
forms and the author of power is  the most powerful and influential  in the rest  of the individuals 
and practiced in different forms in a normative value system, and different attitudes that apply 
and jurisprudence Depending on the circumstances surrounding the couple, or according to their 
competence such as the ability of each of them to face the problems of the family, as well as 
according to the extent of understanding and application of Islamic values in the Muslim family 
that favor the cuff of the wife under the guardianship, and on the basis of building family power, 
roles and tasks are distributed to individuals according to their status , And the vitality or 
lengthening of relations depends on the pattern of power. The more they move away from 
arbitrariness or disobedience, the less problems that can occur with arbitrary authority than the 
absence of language of dialogue and solutions to the language of violence, or the loose or 
volatile power of relations The spirit of coexistence and interdependence, It is therefore possible 
to assert that a successful and happy family is the one in which power is based on efficiency and 
stewardship, not domination and abuse. 

• In this intervention will be exposed to two elements: 
• First: building power in the contemporary Algerian family and exposing the factors 

involved in building power 
• Second: forms and patterns of power in the family 
 •Third: the most important social variables that led to the change of power in the family 
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