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Summary  :  

       Most of the reports on sustainable development come from a number of environmental 
breakthroughs by economic institutions, which has been shown to need to change their negative 
image by formulating a communication strategy. clear that relies primarily on the public's victory 
of the organization, for its plans and objectives by following convincing methods, depending on 
the human and material resources available, and focus on the points that push it up, and it must 
appreciate the clear and important place of communication in these institutions, because building 
future visions for the work and activity of these institutions is not arbitrary, especially with the 
entry of information and communication technologies who bring new variables with them, that 
will put these institutions in front of an enviable position, between the hammer for keep abreast 
of new technology and commitment and maintain their relationships as part of environmental 
and societal responsibility with the parties involved with them, under the name of the practice of 
responsible communication, the type of communication that will support the role of the owners' 
interests in the development process, is therefore a common responsibility based on the 
formulation of a clear and precise communication strategy in accordance with the requirements 
of the era of modern information and communication technologies, it is therefore necessary 
know how to formulate a communication strategy for responsible communication in the light of 
modern information and communication technologies. 
Key words: Development, Responsible communication, Communication strategy, Modern 
information technology. 
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