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Summary: 
The most common  type of discourses that we find in our daily life is the advertisng  discourses.  
it is a complex compound based on two distinct levels. Which are the iconic system and the 
linguistic system . it is also a  social, cultural and artistic product.  
So, it is a visual message charged by sings and indication. Semantics is the science that seeks to 
study each system signs of by revealing meaning. The use of the Semantics approach is the best 
way to explore Implicit values and meanings  hidden  behind the picture  and to define clearly 
the relation between the system and the aesthetic function within the advertising discourse.  
Key words:  

,  MessageImage , Icon , The language , Significance, sign , System , the advertisng ,  Discourse ,
aesthetic function   
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Verbalisation de l'iconique   Iconisassins du verbale    
:( )   

 
 

.      
 '  '  " 

  
" 13 "

 ".  .14  
 "

 " 15 
     

 .      
- - 

 "16 )  1961 - 
1946 "  (  

   (  ...    :  ) "
  

 .
  .

".  17 
  )    (

 . 



                                                                                     :      

 
–  2018  388 

 )  (
   " 

18 .  

David Vector  " : 
  " 19 

 .   
  (  ) 

 ". 

 
 "20  

   . 
  ) :    

21  
  :

  "  

 - -  
 

  
 22  :   

-   
-   
-   
- .    

  
- 

  
  



                                                                                     :      

 
–  2018  389 

  
  - -  (  ) 

 (  )  .  "   
   .

-   . 
 

"  23   
- -  

   "  
 " 24 

    
 .  

 '  '  '  ' 25:  
1. .  :  
2.  :  

 :    
1.    
2.     
3.  

.   
 :  

 ". 
 .   . 

 
   . 

".26    
"    

 27  
    "  



                                                                                     :      

 
–  2018  390 

 "28   
- - 

 

 
 .        

"
. 

 aida 

"29  
 

  
) 

( 30  
) 

  

 /  "  . 
 " " 

 (  )  " 
 .(  )  (  )  " 

 " 31  .  
      

 

 .   



                                                                                     :      

 
–  2018  391 

 (  ) 
 .    

2015 :  
)  " " 2015 (

 .. 
 ..  ..  " "  ..

 ..
.32 

16  .
 .  

1  -  :  
- - 

 ) 
 ( 

  
1-1- (  ) :   

  
  :  

-   '    . - 
 . -

 . - 
 

 . -  .- 
  . - 

 .- 
 .- 

 .-  .- 
 .-  .-  

 .- . -  
 .-  . - 

 . -  .- 



                                                                                     :      

 
–  2018  392 

 . -  .- 
 .- 

 .-  .- 
 .-  

 .-  .-  
 .-  .- 

 . -    .- 
-  .  

 :   

  

  

  



                                                                                     :      

 
–  2018  393 

  
  

 
   

 .   
 : 

33 

. 
   .    

 :- - 

 .    
1-2-  :  

    "    " 
    www.qasantin2015.org   

.    
  "  "   

  
 

 .    
A world in a city    

    (  )   
  (  )  

2015  .  



                                                                                     :      

 
–  2018  394 

 
:   

   ***    
 ***    

     "  "

 "    "
 . 

-  -  
   

    .  
2-  :   

 :
 )    

  ( 

   
.   

 :
. 

      
.    

3- :   
 

 
.  

   
.  

 



                                                                                     :      

 
–  2018  395 

  (  ) 
 ..    

 2015 
  "  "  (  ) 

    .
  

 -  - 
  

 . .   
                                                             

  

1-  :   :1 2008  : 

43.  

2 -    

2005.  

3 -   :

 :77. 

4 -  

1 2015 :370. 

5  : 3  

1993 48 49. 

6 - 

2004 :10. 

7 - -  :   :

12008: 107 

8 - 

 

9 - 2012/2013

22. 

10 -   :39. 

11 -  -cheikha.blogspot.com dr .  

    -  :  :   

2014/2015         

  12  



                                                                                     :      

 
–  2018  396 

                                                                                                                                                                                                    
13 -  1

201681. 

14 -  

2107. 

15 -  2012-

2013  :67 

16 -   :   :

12008 :106. 

17 -  1 2008 

11  

18 -  : 35  

19 -  13  ) 96 :  (96 . 

20 -      www.saidbengrad.net.  

21 - .  

22 -  dr-cheikha.blogspot.com.  

23 -  :   :

12008: 106. 

24 -  1

2016152.  

25 - Roland Barthes,  Rhétorique de l'image   in: communications  4,1964 , Recherches 
sémiologiques.pp:40-51  

26 -  

2107 108. 

27 -  www.saidbengrad.net.  

28 -  1

201626. 

29 -    .  www.saidbengrad.net  

30 -   147  

31 -  :   :

12008 :283.  

32 -  :..  www.skynewsarabia.com   

33 - 2011 :

50.  

1.  1 2008 .  
2. 

.  



                                                                                     :      

 
–  2018  397 

                                                                                                                                                                                                    
3.  :   :1 2008 .  
4.  12016.  
5.  : 3  

1993.   
6. 2011.  

7. 12009.  
8. 

2004 .  

9.  

1 2015 .  

10.  2012 -

2013.  

11.  13  ) 96(.  
12. 2012/2013. 

13.  :  : 

    2014 /2015  

14  .   

12005  

15  . :   :

12008.  

16.  :

.   

17. 

2.  

18 . dr cheikha.blogspot.com   
 19 .  :    www.saidbengrad.net.  

16 Roland Barthes,  Rhétorique de l'image   in: communications  4,1964 , Recherches 
sémiologiques  

21  . :..  www.skynewsarabia.com. 


