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Abstract: This research aims to study the impact of content marketing on driving consumer purchasing behavior
towards online shopping —=JUMILA- application, for which an electronic questionnaire was designed and applying
to 86 individual Algerian consumers who pioneer Android-jumia- with experience in e-shopping, the forms
underwent statistical processing using the analytical descriptive approach and using SPSS v27. The study
concluded to a set of results, the most important of which are: the presence of a strong influence relationship of
content marketing dimensions on directing consumer-buying behavior towards electronic shopping through the
Jumia application. There is a statistically significant impact of each of the appropriateness, credibility, value, and
emotional content on directing consumer-buying behavior towards electronic shopping through Jumia application,
in addition to the absence of a statistically significant effect of the attractiveness of the content on directing
consumer-buying behavior towards electronic shopping. The study recommended focusing on disseminating
attractive and engaging content and benefiting from pioneering experiences in the field of content marketing.
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