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Abstract : Article info 

This research aims to study the factors influencing the purchasing 
decision of a mobile phone. The questionnaire was distributed to 92 
customers, and the data was analyzed using the Spss v20 program.  
The results showed that marketing factors ranked first with a mean 
of (4.20), then psychological factors came second, then personal 
factors, then cultural factors, while social factors ranked last in terms 
of the degree of influence on customers’ decision to purchase a mobile 
phone. 
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