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Abstract :  Article info 

We aim, by studying the subject of Triple  Social Media  Recruitment, to 
determine the areas of employment and the extent of the Algerian marketer’s 
awareness of the importance of the customer. The study reached a general 
conclusion that marketers in Algeria employ social networking sites for.  In the 
first place, for promotion.   In the second place comes the product development 
function, , In the last and in a lesser way, comes the job of managing the 
relation with customers . Where the study sample believes that the marketers' 
interest is focused only on the stage before and during the purchase, and does 
not continue after the purchase,their main goal is to achieve profit and not to 
maintain custumer relationship. 
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