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Abstract :  Article info 

     This study aims to identify the role of social marketing and its relationship to 
combating social pests such as smoking and drugs and reducing traffic accidents, 
so that there is a possibility of social marketing in reducing the health and 
psychological risks caused by smoking, drugs and traffic accidents, using the social 
marketing mix aimed at instilling positive and conservative ideas. On the members 
of society in terms of social, economic and health. 
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