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Abstract :  Article info 

This study aimed to evaluate the factors that influence on Algerian tourists behaviour 
in choosing the destination. We used the analytical descriptive curriculum to achieve 
the study's objective. 150 questionnaires were distributed to a sample of tourists via 
social media. The data were analysed by using SPSS software and the following 
statistical methods(correlation analysis, multiple linear regression analysis, 
repetitions, percentages, etc.). One of the most important resultes there is a 
statistically significant effect between factors(marketing, social, cultural) and 
choosing the tourist destination, while there is no statistically significant effect 
between factors(psychological, personal) and choosing the tourist destination. 
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