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The importance of creativity on the competitiveness of economic institutions in 
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Abstract : Article info 

This study aimed to identify the importance of creativity in achieving 
competitive advantage in a group of service institutions of the 
telecommunications sector, especially in light of the secretions and requirements 
of competitiveness, where a community of 122  managers at the level of senior 
management of these institutions was selected, through a questionnaire. The 
data were extracted and the results were analyzed using the SPSS statistical 
program. 
   The study reached a set of results, the most important of which was the 
presence of a statistically significant effect at the level of significance (0.05) of 
the creative orientation in achieving the competitive advantage of these 
institutions, and the results also showed that empowerment is the most 
influential dimension of the creative orientation in achieving the competitive 
advantage. 
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