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Abstract :  Article info 

This  study  aims  to  determine  the  role  of  marketing  through  social 
networking sites to enhance the services of tourist agencies in Algeria, and 
to achieve this goal, a field study was conducted on a sample of tourism 
agencies in the states of Blida and Tipaza. The descriptive analytical 
approach was applied in this study by designing a questionnaire, and it 
was distributed to a random sample of employees consisting of 80 
respondents, and in light of this, the data was collected and analyzed 
using (SPSS 23), and in the end it was concluded that it is for marketing 
through Social networking have an important and essential role in 
improving and promoting tourism services in general and tourism agencies 
in particular. 
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