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Abstract :  Article info 

This study examines how the fourth industrial revolution will affect the insurance 
sector. It highlights the key elements of digital transformation, the risks associated with 
it, and the likely future developments for the sector. The study concluded that the 
insurance industry would undergo a quantum leap as a result of the acceleration of 
digital transformation and the growth of digital data, particularly in the wake of the 
Covid-19 crisis, which will redraw the industry's traditional boundaries and result in 
the acquisition of crucial digital platforms and ecosystems. The competitive 
environment between incumbents and new competitors will change as a result.  
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