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Abstract :  Article info 

This Paper demonstrates the Role of Benchmarking as an instrument of 
economic intelligence in supporting and enhancing competitiveness by 
achieving a competitive advantage for organizations today. Modern 
Business Organizations are trying to address competitive challenges and 
global environmental changes by adopting the Benchmarking method as a 
prerequisite for continuously improving their operations Based on the 
performance of the leading Organizations in the field of its activities and 
working to reduce the gap between them and the organizations that are 
at the forefront to ensure their survival, growth and continuity. 

Received  
18/07/2022 

Accepted  
23/10/2022 

Keywords : 
 Benchmark  
 Economic Intelligence 
 Competitive Advantage 

  

  

mailto:fatmaboutora1986@gmail.com


  

  

  
  

  

778 

 

1.    :  
   

  
    

 .  
  

 .  
11   :  
    :  

    
12  :  
     

     

    
 .     

2    
21     

  1810      Francis 
lowell    
  1913  

  
    

      
 Xerox   

   
  

    



 

  

  

  

779 
 

 

      )
2010  15-16(   

22-   
  

    
 .  

221     :  
  

  )200228(     ":
  (i & Anegelo , 2004, p. 678)     :

."  "  (Philip, 2000, p. 227)   
 " :

 )201341(  
222    :  

       )200140 ( :  
-   .  
-   .  
-      .   .

 .  
-  .  .  
-  . 

    :  
1  :  

    
    

    
    

    
    

    
    



  

  

  
  

  

780 

 

    
    

    
    

    
    

Source: Horngren, Foster and Dater, Cost accounting managerial Emphasis, 10ed, prentice Hall, p : 28. 
23  :  
     )2014508-510( :  
-   .  
-     .-

  
 .  

-   .
 . .  

-  .  
-     

 .  
-    

    
    

- .  
 24     

      
  

241       
   )200597 _98( :  

2411   :  
  

 . 
 
  



 

  

  

  

781 
 

 

2412   :  
     

 :  
-    :  

  .  
-       :  

 .  
-   :

  
      

.  
242    :  
   )190 -191 ( :  
-   .  
-   

 .  
-     .       
-      

     ) :
 .(  

-   . 
3  
31    
311    :  
     ":  

." )200667(   ":
     

."     (Pits & Lei, David, 1996, p. 68)   
   " :    

 (Bordes, 2009, p. 03) 
  



  

  

  
  

  

782 

 

312    
   )2014263 ( :  
-  .  .

 .  .
 .   .

  
 .  . 

 .  . 
-  .  .  
313    :  
    )201281-82( :  
-   .  
-    

   .
    .

 .  
-  .  
314     
    )201253( :  
-    )  .

 .  .( 
  

 . 
 )2001172( :  

-    .  .  

     .  .
 .  

32  
  Porter    

  
 .  



 

  

  

  

783 
 

 

321     
   :  
3211  :  
      

Porter 
  

. )201213(   
  
  

Porter  
  )201342-43(   

3212  :  
    

  

  
  

  )  
201306(   

3213  :  
     

  
    Porter     

  
  )201344 ( . 

 
  



  

  

  
  

  

784 

 

3214   :  
      

      
    

      Porter    
  
  

)200537 (  
3215  :  
     Porter   

  

    
  

 )200209 (  
3216     
     

    
    )2002  10(          

1   : 
1 :  

  

  

  

 

 

 

  

 

Source : (Porter, 2001, p. 67). 

 

 

 
 

 

 



 

  

  

  

785 
 

 

33    
   :  
331   :  
    

   
  

 )201219 (  
332   :  
   

    )2001(   
333   :  
     

  

  
  : 
  

  .    )
200668 (  

334    :  
  

  
  

    
  )2008224 ( 

  



  

  

  
  

  

786 

 

335   :  
  

    
  " 

  
"

    )2011  51-  52(     
2 :  

2 :    
  

  

  

  

  

  

  

  

  

  

  

  )201255 (  

34    
   :   

341     :  
      

  (Philip, 
2006, p. 65)  )2008224 (  

-  . 
-   .  .  

  :  .
 . 

 

 

   

  

 

  

 



 

  

  

  

787 
 

 

342       
      

 ...   
  

    )1995  76 (  
  :  

-  . 
-   .  .

 . 
343    :  
     

      
    

 ...   :   
-  .  

-       )2008224 (  
   2     .  

2 :  

        

       
 .  

    
   

 .   

  .  
  ( )  
  
  .   

    .  
  . ( )  
  .  
  .  
    
  .   

  .  
  .  
  .  
  .   

      .   .   

  :)2006196 ( 
4   



  

  

  
  

  

788 

 

41   
    

 )1995  78 (  
411    :  
      

  
  

    
 .  

412   ) ISO 9000  : (  
    

ISO9000    
        

 .     
    

  
 .(  )   

42   
   

  :)2017221 (  
-     .  .  

 .  .  
   .3     .  

 .   .  
 .  

5  
51  :  
    :  
-       

 .  



 

  

  

  

789 
 

 

-   
 .  

 -   
 .  

-      .
  

 .  
-  .  
52  :  
   :  
-     

 .  
-  .  
-      

 .  
-  

 .  
 .  .

 .  
-       

 . 
 
 
 
 
 
 
 
 
 
 



  

  

  
  

  

790 

 

6 . :  
-   
-   :  
-  )2008  (  . 
-   9000  )1995(    

 .  
-       )2013 ( 
- )2006(  . 
-   )2011 . 
-     –  –    )2001  (  

 . 
-      )2012(      

 .  
-   )2001(   . 
-    --"   )2014(    

 . 
-   :  
-   )2002(     

 . 
-     

 )2012(  .   
-   
)2012(      

 .  
-   )2005(  
 .  
-  :  
-     )  2006(      

  03.  
-  )2005(   54 .  



 

  

  

  

791 
 

 

-   )2001(      
0101 .  

-   -  
1250 .  

- 
 )2014(  611 . 

-     )2017  (
07 .  

-        )2013  (
4.  

-   
 )2010(  .  

-  :  
-      

  )08 09  2010( .  
II-    

- Jeff Bordes, Strategic Management Assignement– Building and Sustraining Competitive 
Advantage ,(2009) , Atlantic International University Honolulu , Hawai, May. 
- Kotler Philip, Mareketing Management, ,(2000) ,  TheMillenniem edition, prentice Hall 
International,Inc . 
- Kreiter Robret and Anegelo kinaki , organizational Behavior, ,(2004) ,  6 th Ed, Mc Grow Hill  . 
- Philip Kotler et autres,  Marketing Mangement , ,(2006) ,  Pearson, france ,education . 
- Pits, Robert, A. & Lei, David, Strategic Management-Building and Competitive Advantage, (1996) ,  
John Wiley & Sons, USA . 


