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The Impact of social responsibility on human resources trend through 
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Abstract :  Article info 

     The aim of this study was to learn the role played by adopting an 
enterprise's social responsibility strategy towards its human resources in 
achieving organizational loyalty. Where did we find that the concept of 
corporate social responsibility has become one of the most important keys to its 
success in contemporary times, with a focus on studying the situation of the 
Swittley Milk Foundation in Ain Oussera Djelfa. The study found that there 
is a positive and intermediate correlation between social responsibility towards 
the human resource and organizational loyalty, with the coefficient of 
association reaching 0.42, and social responsibility towards the human resource 
explains 17% of changes in the institution's organizational loyalty. 
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