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The social activities of the organization from an accounting perspective 
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Abstract : Article info 

The study aims to know the various social activities carried out by the institution and 
related to its basic areas of society, human resources, the environment and the product 
that it manufactures. It also aims to know how to express the corporate social 
responsibility in accounting through the accounting measurement process for these 
activities, which are characterized by their monetary and non-monetary nature. 
One of the findings is that traditional accounting standards are not able to measure the 
various activities of a social nature carried out by the institution, which requires the 
development of unified accounting standards that enable the actual measurement of 
these costs and make them mandatory to appear in the financial statements of the 
institution and properly reflect the overall performance of the institution. 

Received  
13/06/2022 

Accepted  
21/07/2022 

Keywords : 
 Social Activities  
  Social Accounting 
   Measurement 

Accounting 
  Social Responsibility: 

  



  

  

  
  

  

606 

 

 
.   :  

        
  

  

  :  
  

 :  
-    
-   
-   . 

              
    

 .  
1.   :  

  
.   

1.1  : 
)2007 Asongu (   

  
  

    
  (Asongu, 2007, p. 65)  

-   
.  

  )2008 89 (  
-   ) Jones 1995 (  

    )2004 105 (  
  

 .  



 

  

  

  

607 

 .  

-  )   Ararat and Gocengol, 2007   (

   .  
-   ) Carroll 1991 :  (

(Carroll Archie, 1991, p. 121)  
           

  
    
       

  
  : . 

-    ) Drucker   "  (
."  )2008 226 (  

-        :    
  .  

      
  

  2000  
 )  (  2002  

 ) green paper  The   (2001      
 .  (francoise & EILLARD, 2004, p. 5)  

        
     .

        
  .  

2.1-  . :  
         

 .  
 

        
  

  .  



  

  

  
  

  

608 

 

 
1.2.1-     

    "             
                (AAA) 

                
   . (Rob, 2001, pp. 9-12) 

               
              . 

                   
          . 

                  
              )2000

13 (  
2.2.1-   

           

 :  
-                

          .  
                 

          . 
-                     

  –  -                
      . 

-         
 .  .  

-       .
 (Mook & Richmond, 2003, p. 58)  

        
    

 . 
      

   .  



 

  

  

  

609 

 .  

3.2.1-   
   : 

-                   
                    
          (Toms, 2002, p. 201)  

-            )        
    (              

                  
                   
      

-                    
                .  
                   

  )2011 318 (  
–    

 .
 .

  
      

–    .
 .

 .  

     
 :  

  
  . 

  .
  

 )2009  17 (  



  

  

  
  

  

610 

 

 
  
  

 .  
2 . :  
 

  : )2002 89 (  
    

    
  

 .  
2  .1.      : 

                
                
      .          

   )2009 10 ( 
                   

                    
               . 

                   
           . 
               . 
                  

       . 
                  

                 
    .                

                  
       . 
                 

                   
           .          
                . 



 

  

  

  

611 

 .  

                   
 : 

-                 
       )2006 162 ( 

-              
-             
-              .  
2.2.      : 
                      

                 
                 )  2003 29 ( 

                       
                  .    

                    
                     
                . 
                  

                       
       .  

                    .    
     : 

-    :         
-     :             
-     :       
-     :           
-       :          

     .  
3.2.      : 
                       

                    
   .               

                      



  

  

  
  

  

612 

 

 
                     
                  

                       
                 

                   
  )2006 17 (.  
                      
                

      . 
                   

              
 

                  : 
)2008  51 ( 

-              
 -             
-             
-          
 -        
-          
-           
-                .  

4.2 .        : 
                 

                    
     )   (             

                    
  .               
    .               
             .   )2010 10 ( 

                    
     .... 



 

  

  

  

613 

 .  

                 
                

                  
               
     . 

                     
                 

  . 
3.     

1.3      :  
                      

         . 
1.1.3-       : 
             : 

1.1.1.3-    : 
                    
         ,          
 .     ,          )  

                
 ....               : 

-    : 
             .        

                      
   . 

-.  : 
                      

 ,                   
    . 

-         : 
                .     

       ,               
      . 



  

  

  
  

  

614 

 

 
-       : 

                     
           ,          . 

                     
            .         

  . 
2.1.1.3-     : 
                  

     ,                
   . 
                  ,   
       

     .  
2.1.3  -        : 

             ,     
                   :    

                  ... .  
2.3 -      : 
                      

         .            
    ,      ,         

   .  
1.2.3 -       : 

                .    
                : 

-     : 
                     . 

        ,          
                        

                   
     )2008 442 ( 



 

  

  

  

615 

 .  

-.      : 
                  

                     
. 

-       : 
         .           
           .        
                        
                    
  ,                     

  .  
-     : 

        ,              
.                      

             .    
   ,            .  
-      : 

                     
              ,       

     . 
2.2.3-         

                    ) 
                .(  

3.3.      : 
             ,       

                .   
      ,            

                  , 
               .  

  
 



  

  

  
  

  

616 

 

 
1.3.3-          

                ,      
                     
  : )199256 ( 

-            )       
)  .( 
-       : 

         
         
     ,              

    . 
                   

        
  ,      : 

-     : 
            
      ,              

            .       )     
  ,      ,          

            .       
 .      ,        
    ,              

                     
      ,              

  ,        .            
          ,           

       .          ,   
                   ,    

       
  
  



 

  

  

  

617 

 .  

-        
                  ,   

  .                  
 .     )201145(  .             

   ,               .  
                     
.                  

  .           ,       
   . 

2.3.3-         : 
                   

  ,              ,     
    ,           ,     
  ,              . 
4.3-     : 

          ,          
             . 

1.4.3  -    :  
 

-     :  
                   

                    
                  

                   
          .  )2009 191 ( 

-     :               
                     

                      
           .  

  
  



  

  

  
  

  

618 

 

 
2.4.3  -       : 
                    
             )    

           .( ...  
4 . :  

    
 :  

 :  : 
    
    .  
  .  
  .  
   .     
  .  
  :  

–  .  
–  . 

  –  :  
    

  
       

 .  
   .  
 

 .  
   
     

  .  
  
  
 



 

  

  

  

619 

 .  

5 .  

1-  Carroll Archie   )1991  ( The pyramide of corporate social responsability,Toward the morale management 
of organizational stake holders . London: Business Horison pp: 39-48 . 
2-Francoise, G. M., & EILLARD, f. (2004, Mars). Du management environnemental au developpment 

durable des entreprises. ADEME france , pp. 05-05.  
3- J.J Asongu ) .2007  .( The Legitimacy of Strategic Corporate Social Responsibility as a Marketing Tool,  .
Journal of Business and Public Policy     
4-Mook, Q., & Richmond. (2003, novembre). What Counts;Social Accounting for non Profits and 
Cooperatives. p. 58. 
5- Rob, G. (2001, januray 10). Thirty Years Of Social Accounting, “Reporting And Auditing” :What (If 
anything) Have Welearnt? pp. 9-12. 
6-Toms. (2002). Firm Resources,Quality Signals and Environmental Reputation: Some United Kingdom 
Evidence. British AccountingReview , p. 201. 

7- ) .2009 .  .( 191 . 
8- ) .1992 .(  .  :  
9- ) .2006 .  .(162 .  

10-) .2006 .(  :  .( )  
11-) .2003  .(  6 .  

 .  :  .  
12-) .2009 .( .  :  .( )  
13-) .2002 .(   :  .  
14-) .2011  .  .(  

318 .  
15- , ) .2000 .( . 13 .  
16-) .2004 .  .(  

 20 105 .  
17-) .2011 .  .( 45 .  
18-) .2008  .(    

   .  :  .  
19-) .2008  .( .    

 .  
20-) .2009 .(   .  :  .  
21-) .2010 .(  .  :  
22-) .2008 .(  .  :  
23- ) .2008 .(  : .  


